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Why personalize commerce?

AR AR5 88—
5 - 2 5 1II:IZ AZFEE EERERRAR TEMERES

(HECAZSERE) 2019 - 2021 HEBERERLE 2019 - 2021 HEBEMEREE

Top 5 Channels Internet Users Worldwide Use to 2 8
Research Brands, by Age, Q4 2022 + % O);J@ +1 4%

16-24 25-34 35-44 45-54 55-64 jﬁ E E 5)\%’ % 7’7— E
1.| Social Social Search Search Search - i o

networks networks engines engines engines tl:; %ﬁ' % }5 % |I:|:|I 1 /o
2.| Search Search Social Consumer | Consumer

engines engines networks reviews reviews
3.| Consumer Consumer Consumer Social Product & TN —_

reviews reviews reviews networks | brand websites ﬁ ;@ [:Iﬁl:l Hg B %El / Appﬁ% i-éi 'I‘%
4. | Mobile apps Product & Product & Product & | Price QY

brand websites | brand websites |brand comparison /)% AR E,(] E (Top 5)
websites sites

5.| Product & Mobile apps Price Price Social

brand websites comparison comparison | networks

sites sites
Source: We Are Soclal and Meltwater, “Digital 2023: April Global Statshot Report” R 5% 63%
conducted by GWI, April 27, 2023
281852 | Insider g com
SERARHEE 54%
EERBRE o
THEERE
B2 o
W A W SA K miam mEEE 43%
HERMERPN HERREER
4% =5 g .
e RIS BERN BB 43%
Ie#E%TmAY " The Value of Keeping the Right Customers ,

20227 Google BB EHEMBMRE

Adobe




ZiAE O EF & E A BYHAIL
, W —

U r

BB R AA

wsd s

Why personalize commerce?
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Sheena lyengar’s “The Art of Choosing”
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Key Takeaways r

Leverage Social Media for Gen Z Better returns from investing in Commerce is not only for
for customer acquisition existing customers than acquiring retailers, loyalty-marketplace is
new ones becoming common and preferred
by customers
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valued self-service portal for recommendations .,
customers
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