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Changing the world through personalized digital experiences

Imagine & express Create content & apps Personalise & power experience
ideas




Architecting for experience-led growth

Imagine & express Create content & apps Personalise & power experience
ideas
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Gen Al is being adopted faster than any other new wave of tech in history
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# of Months since Launch Stylized curve

Source: Yahoo Finance

3,000,000,000 creatives generated within 7 months

Sources: Forbes Advisor, April 25, 2023, https://www.forbes.com/advisor/business/ai-statistics MarTech, , May 8, 2023, https://martech.org/73-of-marketers-now-using-generative-ai-tools, McKinsey, August 2023, McKinsey-Tech-Trends-
Outlook-2022-Applied-Al.pdf



The Al landscape is rapidly evolving

Adobe

By 2026, Al-driven features will be embedded across
business technology categories, and 60% of organizations
will actively use such features to drive better outcomes
without relying on technical Al talent.

89% of marketing and customer experience leaders

believe generative Al will help them better personalize
customer experiences.

42% of Generative Al survey responder worldwide
anticipate Marketing Applications as having the most
promise for

their organization.
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Generative Al will transform Customer Experience Management
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Building the Al foundation for over a decade

Adobe Sensei

5. Bia o N
a futuristic scarlet tanager bird ' :

Natively Integrated Al Al-as-a-Service N‘ Sensei GenAl Adobe Firefly
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Meet Adobe Firefly
Firefly is Adobe’s new family of

creative generative Al models for visual content

Designed to be commercially safe

Integrated workflows

Co-pilot for design & delivery

On-brand, at scale

Adobe ©2023 Adobe. All Rights Reserved. Adobe Confidential.






Vision

Adobe Sensei GenAl

will reshape every aspect of
marketing from planning to
execution and analysis. Sensel
GenAl will be the co-pilot for
marketers, transforming how
marketing content, campaigns,
audiences, experiences, journeys and
insights are generated.

Adobe ©2023 Adobe. All Rights Reserved. Adobe Confidential.



Adobe Experience Cloud with Sensei GenAl
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Personalization at Scale Iterative Experiences Staying on Brand Enterprise Trust
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Adobe + Microsoft Partnership for Sensei GenAl

F\\ Adobe =" Microsoft

Adobe Apps

Adobe Real-time CDP

Customer Journey Analytics Partnered with A Azure Services
Adobe Journey Optimizer

Adobe Experience manager
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The opportunity is yours to

Lead the Al Transformation



Microsoft Mission

Empower every person and
every organization on the
planet to achieve more.
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s 10T ANALYTICS

What CEOs talked about in Q4/2022 (vs. Q3/2022)

Keyword growth
Q4/2022 vs. Q3/2022 (Index 100 = Q3/2022)
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Note: The analysis is based on ~6,000 earnings calls from ~3,000 global companies listed in the U.S. in Q3 2022 and Q4 2022.

The mentions of the selected keywords in each call were counted in each quarter.

We welcome republishing of images but ask for source citation with a link to the original post and company website.
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(Share of companies that mentioned the keyword in Q4 2022 at least once)
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o 10T ANALYTICS

What CEOs talked about in Q1/2023 (vs. Q4/2022)

140%

-

]Smali and growing .

f&##m

lﬁ

Your Global loT Market Research Partner

— —
- -Tnplcclusters 7

o o w—

High and growing

1209 i importance N Conversatmnal A _ _ Senerative Al o, tGPT“ in importance
Predictiyé Mamtenanee\ ~—=--" Ty y
100% - ," \ Labor market
o - & Industry 4.0 A ® T~
- 80% ,f J ‘\ L~!-a‘hr‘nun‘f S
S 60% - p Remote Monitoring e A -
X , Industrial Automation ‘_ Deep Learning |- | Al | .
N 40% - \ Machine Vision 4 IIMachme Learning °A -~
f: * 3[) prlntt,, Azure ® . - == Productivity
& 20% . S d GCP .\H‘ \ AW\S; ® On-premise Creenfi I-; Workforce ® \ {:apEx
8 - dustriall T J o Greenfie
% 0% - ol - ) Manufacturing Capacity _ Emission e~ W EE# - "rhtTerest'ra’tEE ~
= - - = Cybersecurity . — = == =|= =& - - - - ™
g 205 _ ﬁugmentEd Reallt?*. DpE‘l"I SDUTCE - 15:- Ly Semlconductor. ° — s_.UEEalrlE blllt"l_.l", = Uncertainty |nﬂat|ﬂnj
- - - -
’ #” Virtual Reality © 4 - Shortages Warehouse Sho rtaEa( ® Recession _ -
-40% - \ ’ ¢ Chip Shortage © Energy prices ~ Bl Economic uncertainty
\ r ] "“\- ________ —
J N\ Metayerea s Blockchain T T == sm=sTmTmTm T
-60% small and fadifig,_ Metaverse ~e ’ Blcckchaln Big and fading
30% importance T = importance
0.1% 1.0% 5.0% 10.0% logscale 100.0%

Mote: The analysis is based on ~5,800 earnings calls from ~3,000 globkal companies listed in the U.5. in Q1 2023 and Q4 202 2.

The mentions of the selected keywords in each call were counted in each quarter,

We welcome republishing of images but ask for source citation with a link to the origingl post and company website,

Source: 0T Analytics Reseanch 2023,

Keyword importance
(Share of companies that mentioned the keyword in Q1 2023 at least once)

02023 Adobe. Al Rights Reserved. Adobe Confidential.




2 10T ANALYTICS

What CEOs talked about in Q3/2023 (vs. Q2/2023)

Keyword growth

Your Global 1oT Market Research Partner
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This is a new moment for Al

s

N
Artificial Intelligence
4 )
Machine Learning
4 . A
Deep Learning
Generative Al
N\

1950s

Artificial Intelligence

the field of computer science that seeks to create intelligent
machines that can replicate or exceed human intelligence.

1959

Machine Learning

subset of Al that enables machines to learn from existing data
and improve upon that data to make decisions or predictions.

2017
Deep Learning

a machine learning technique in which layers of neural networks
are used to process data and make decisions.

(

\_

2021
Generative Al

create new written, visual, and auditory content given prompts
or existing data.
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The Next Platform Shift

Natural language m
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Applications
Copilot

Application Platform
Al Builder + Copilot

Scenario-Based Services
Applied Al Services

Customizable Al Models

Cognitive Services

ML & Data
Platform

Microsoft Al Landscape
@! GitHub Copilot ==

General Availability

Microsoft Bl WMicrosoft
‘ Dynamics 365 M security

Internal Preview
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Microsoft Cloud

Runs on trust



Microsoft's Responsible Al principles

5 N~ @ o

Reliability & Privacy &

Microsoft Cloud —

Fairness Inclusiveness
Safety Security AI yOU can tl‘u St
@ Your data is your data.
Your data is not used to train
Transparenc
> U the OpenAl foundation models
without permission.
O Your data is protected by the
Accountability most comprehensive enterprise

compliance and security controls.



Microsoft's Al Customer Commitments

Microsoft helps create unparalleled opportunities for businesses of every size and across every industry

with Al technologies that harness the following traits:

Al that
Al that Al that ou can N
you can trust is unbiased y 4
use
With Transparency With Responsible Al With Al Assurance
Notes that provide

Standard that guides Program that helps
the design,

customers comply with
development and legal and regulatory
deployment of Al in

clear and concise
information about how
Microsoft collects,

uses, and protects data

requirements, includes
safe, secure and regulator engagement
for its Al services, transparent ways. support, risk
ensuring privacy and framework
security for its

implementation,
customers.

regulatory advocacy,
and Copilot copyright
commitment.

ENTIAL




Microsoft's Al Trust journey

AREAI BB AEBIE EHE % EiRE Copilot E /R

Responsible Al  Approach to Content Contract terms Customer  Copilot Copyright
Regulation filtering Commitments  Commitment




Microsoft 365 Apps

Response

Vo

Microsoft 365 Copilot

Customerdatais
notstoredor used {
to train the model
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Large Language maintained by

Microsoft.Open
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oninput prompt
and output results

mEEE
Semantic Search

— . Content Generation Summarization
emails, files, meetings, chats GPT M .
. ’ ‘ ' ’ K odel Embedding Model
calendars,and contacts GRT N -
*Microsoft 365 Copilot will be priced at $30 per user, per month for Microsoft 365 E3, E5,

Customer’s Microsoft 365 Tenant

Classified as Microsoft Confidential —Internal useonly

Business Standard and Business Premium customers, when broadly available
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