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Media Alert

Adobe & the Royal Shakespeare Company Join Forces
to Champion Creativity in Education
Strategic partnership highlights the need for industry to support educators in bringing creativity

and creative problem solving to the fore

London, UK - 23 January 2019 - Today, Adobe and the Royal Shakespeare Company (RSC)
announce a partnership designed to bring digital and creative skills to the fore across one of the

most internationally loved and timeless classroom topics: Shakespeare.

This year around 2 million children in the UK will learn about Shakespeare in school, with an
estimated 600,000 taking an exam involving his work. This long-term partnership will support
teachers looking to inject additional digital skills and creativity into their classroom practice. They
will receive free teaching resources full of creative exercises and ideas combining Adobe’s cutting-
edge technological expertise with the RSC's unique rehearsal room approach to teaching
Shakespeare. It will also help students develop the creative problem solving skills increasingly

needed in the workplace.

In 2018, the World Economic Forum predicted that nearly 50% of companies expect automation to
reduce their full-time workforce by 2022* and listed problem solving, critical thinking and creativity

as the top three skills that children need to be taught for future success.

! The Future of Jobs Report, World Economic Forum (2018)
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According to Adobe’s own research, 90% of educators believe that better ways should be found to
integrate creative problem solving into the curricula®. And in Time to Listen, the RSC and Tate led
study conducted by the University of Nottingham, 6,000 responses from 14-18-year olds consistently
reported that art subjects were the only places they were able to develop creatively, enhance their

critical thinking and explore their own opinions and ideas®.

Adobe’s partnership with the RSC aims to address this via a series of initiatives throughout 2019 and
beyond. As part of the RSC’s popular First Encounters* with Shakespeare touring productions for 7-
13-year olds, Adobe will co-present the 2019 tour which for the first time, will include a digital
learning experience through Adobe Spark and Creative Cloud. Giving teachers an understanding of
how to use the techniques that RSC actors use in rehearsals to unlock Shakespeare's language and
plays, the resources will also integrate Adobe’s creative tools including video, production, graphics
and animation. In turn, for students who are native content creators, it gives the opportunity to

explore their creativity around a core subject.

Mala Sharma, VP & GM Creative Cloud at Adobe, said: “As an industry it’s our responsibility to ensure
teachers have the resources and support they need to make creativity a core part of the curriculum to
ensure the success of the next generation workforce. Adobe does this through technology and programs
to promote creativity for all. We are proud to partner with the Royal Shakespeare Company to empower

teachers to infuse creativity into the classroom.”

Jacqui O’Hanlon, RSC Director of Education, added: “The RSC and Adobe believe that creativity and
the arts should be an integral part of every child’s education regardless of where they live, where they

go to school or perceived ability.

“The RSC works with thousands of teachers, children and schools up and down the country and has
always known about the transformative and life-enhancing power of the arts. Increasingly research -
including our own Time to Listen study - has shown the special power that arts subjects play in

developing creativity in young people as well as improving well-being.

“The ability to think critically and creatively is at a premium now in terms of workplace skills. But this
work is about so much more than that. The arts make us think deeply about what it is to be human.
They encourage empathy, help us develop tolerance and show us new ways of seeing ourselves and

the world around us. These things are essential if we want to equip young people, not just with the skills

1 Creative Problem Solving, Adobe (2017)
2 Time to Listen, Royal Shakespeare Company, Tate and the University of Nottingham (2018)
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that they need to succeed in the workplace, but with the attributes they need to find their place in the

world and contribute positively to their communities and society at large.”

Adobe Spark for Education and single sign-on is free for all education institutions globally. Whilst

Creative Cloud Apps are available for £5 per person per year for Primary and Secondary Schools (K-

12). These apps and services empower students to think creatively and communicate

expressively, so they can turn their classroom ideas into college and career opportunities.
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Notes to Editors:

*Each year the RSC tours a First Encounters’ production into schools around the UK. These engaging

adaptations are 90 minutes long, use Shakespeare's original language and ask audiences to
participate in the story. They are a fantastic first step into Shakespeare for children, families and

schools.

About Adobe
Adobe is changing the world through digital experiences. For more information, visit www.adobe.com/uk.

About Royal Shakespeare Company
The Royal Shakespeare Company creates theatre at its best, made in Stratford-upon-Avon and shared around the world. We produce an

inspirational artistic programme each year, setting Shakespeare in context, alongside the work of his contemporaries and today’s writers.

Everyone at the RSC - from actors to armourers, musicians to technicians - plays a part in creating the world you see on stage. All our
productions begin life at our Stratford workshops and theatres and we bring them to the widest possible audience through our touring,
residencies, live broadcasts and online activity. So wherever you experience the RSC, you experience work made in Shakespeare’s home
town.

We have trained generations of the very best theatre makers and we continue to nurture the talent of the future. We encourage everyone
to enjoy a lifelong relationship with Shakespeare and live theatre. We reach 530,000 children and young people annually through our
education work, transforming their experiences in the classroom, in performance and online. Registered charity no.

212481 www.rsc.org.uk.
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