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More pragmatic, the fox physically examines the closest objects to them — a cluster of blue raspberries
resting on a plinth, one small hand mirror, a pair of work boots that won't fit anyone present — as their
mind wanders the perimeter.

An outline appears just past the hand, suggesting the possibility of a door to somewhere else. The fox, not
one to lead the room in coordinated meditative stretching, bolts for the door, hoping to find some
semblance of an exit around the hand’s bend.




