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Lara Balazs joined Adobe in 2024 and currently serves as our Chief Marketing Officer and Executive Vice 
President, Global Marketing. She is responsible for Adobe's renowned brand, Adobe.com, the company’s 
industry-leading events, campaigns, communications, social media and its best-in-class media operations 
and marketing insights. 

Prior to joining Adobe, she served as Chief Marketing Officer and General Manager, Strategic Partner Group 
of Intuit, Inc., the leading AI-driven global financial technology platform. She was responsible for driving 
company growth, building the company's brands and reputation and leading Intuit's ProTax group. During 
her time at Intuit, Lara was named to Forbes’ World’s Most Influential CMOs list. She was recognized as 
one of Forbes’ Entrepreneurial CMO 50 and received AdWeek’s CMO Vanguard Award.  

Lara has a proven track record of building world-class businesses and brands at companies such as 
Amazon, Visa and Nike where she held marketing leadership positions before joining Intuit. At Amazon, 
she led Worldwide Prime and Amazon North America Consumer Marketing, driving growth of the Prime 
membership program globally as well as the North America consumer business. Before Amazon, she held 
a variety of executive roles at Visa including Senior Vice President, Visa North America Marketing where 
she was responsible for all aspects of marketing for Visa’s largest revenue-driving region. At Visa, she 
helped lead the company into the era of digital payments, launching ecommerce and mobile-first 
payments including Visa Checkout and Apple Pay. 

Lara holds a Bachelor of Arts degree in Pre-Law from the University of Washington and a Master of 
Business Administration from the Kellogg School of Management at Northwestern University.� 
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More pragmatic, the fox physically examines the closest objects to them — a cluster of blue raspberries 
resting on a plinth, one small hand mirror, a pair of work boots that won’t fit anyone present — as their 
mind wanders the perimeter.

An outline appears just past the hand, suggesting the possibility of a door to somewhere else. The fox, not 
one to lead the room in coordinated meditative stretching, bolts for the door, hoping to find some 
semblance of an exit around the hand’s bend.



